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Overview

CGA Golfis the official publication and the main communi

N cationsvehicle of the 118earold Northern California Golf T ——
Association, consisting of more than 400 regular clubs and"

850 associate clubs. The 176,300 affluent members com _‘ . \
from San Francisco, SiliconValley, Napa, Sonoma, Monterey,Tahoe ana
Sacramento. Publigld four times a year, the magazine concentrates 6n
local events, news, people, and issues in the Northern California golfin
community. Each issue is delivered by mail directly to the homes of NCG
members, and additional copies are distributed througtptirate and
public member club facilities of the NCGA. In Z)lthe magazine was
among the winners at théth annual ING Media Awards.
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Member Profile

One of the most distinguished audiences in golf, the 176,300 NCGA members utilize more than 400 regional
facilities, in Silicon Valley, San Francisco and the Bay Area, Sonoma, Napa, Montersgaachento.

2%

play more than 10 rounds a year

Average Age 1904

59-2 0

own their own home and

3@/0 %%

graduated college;
29% Masters/PhD

Private Club Members




A Travel
Membership

57.3% S4%  78%

have taken 2 or more golf trips took at least one golf trip plan to take a golf trip
in the past 12 months in the last 12 months in the next 12 months

Considering for Considering for

Future Travel (non-lower 48) Future Travel (ower 48)

1 Hawai 61
2 UK and Ireland

Las Vegas & Nevada

Palm Springs
3 Mexico Arizona
4 Canada San Diego

Bandon Dunes & Oregon

Santa Barbara Texas

Florida

Carolinas

OCOONOOITA~WNE

state i gainung wortdwide seclalm as a smmer hotspot for great golf.




headguartered In
Northern California

Adobe Systems
Alphabet Inc.

Apple Inc.

Avaya

Charles Schwab Corporation
Chevron Corporation
Cisco

Ebay

Electronic Arts
Ericsson

Facebook

Fisher Investments

FranklinTempleton Investments

Gap Inc.
GoPro

HP Inc. (formerly Hewlett Packard)

Industrial Light & Magic
Intel

Kaiser Permanente
LinkedIn

Lockheed Martin Space Systems

Lyft

PayPal

Pixar

Polycom
Qualcomm Atheros

Partial List of Clients

Bandon Dunes

Bayonet Black Horse
CarmelValley Ranch
Carr Golf

Cleveland / Srixon / XXIO
Club Glove

Desert Mountain
Foresight Sports

Full Swing Golf

Golfzon

La Quinta Resort
Marchesi Antinori Wines
Old Greenwood

Pebble Beach Resorts
PING

Red Ledges

Safeway
Salesforce.com
Sephora
Square, Inc.
Tesla Motors
Twitter

Uber

Ubicom

Visa, Inc.

Wells Fargo Ban
Williams-Sonome
Yahoo!
YouTube

Robert Trent Jones Golf Tr:
Rolex

Skytrak

TaylorMade

Wailea Golf Club

Yamaha

Two of Amer i-meomecoudttes dneitogbb fewnd in Northern California:

Santa Clara and Marin.*

* Source: 2012US CensusBur eauds
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Digital Solutions

NCGA Golf Plus

In July 2017, the Northern California Golf Association launched
NCGA Golf Plusa monthly publication that is sent via email to
over92,000 members of the Northern California Golf Associatio
NCGA Golf Plusappears in a usdriendly digital reader
accessibleia the Internet, so it requires no software downloads.

NCGA Golf Pludeatures bonus content not seen in the print
editionandis highly visual while delivering relevant content to
members of the NCGA.With the print magazine published four
times per year, the onlinéCGA Golf Plufocuses on timely
issues covering breaking news, tournament recaps, instruction
pieces, equipment dates, videos and much more.

NCGA Golf Plus

AUGUST 2017

Digital Advertising Solutions

The Northern California Golf Association offers digital
advertising solutions for advertisers seeking ways to reach the

Associati onds 1carégolfe Blecmopically.dHe ¢
Associati onods we{RevisiondNewsIdHErS And ¢
eBlasts allow advertisers to r

committed golfers through interactive formats.

NCGA Dedicated E-Blast

NCGA.org

o

P e ———

STAS & VL6 NORE st
i

\w

BEAR

MOUNTAIN

NCGA PLAYT o o the Wayt

NCGA@PLAY!

T ey U and Noh, 15, were cutsyws b e Wit (ol oo
NCGA raoshing 8 §10.000 donsn rom AA Ul

NCGA Member Exclusives

NCGA E-Revisions



